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Book Chapters 

· “Al Jazeera and Arab Diaspora in the World”. In Mapping the Al Jazeera Phenomenon: Twenty Years On. Al Jazeera Center for Studies, September 2016.

Articles in Refereed Journals

· “Mass Communication Sciences in the Maghreb: A Hybrid Identity For an Evolving Discipline”, Malaysian Journal of Communication, Vol. 32, No. 2 (December 2016) – http://ejournal.ukm.my/mjc/article/view/16495/5174
· “Interactive Teaching Tools in the UAE University: What Uses, What Limits and What Added Values?”, The Journal of Arab & Muslim Media Research, Vol. 9, No. 2 (November 2016).
· “The Interaction Between Education and Globalization: A Comparative Study of Four GCC Countries”, The Canadian Cross Cultural Communication Journal, Vol. 8, No. 4, 2012 (in collaboration with Dr Mai Al Khaja and Dr Hebatalla El Semary).
· “Virtual Communities on the Internet: Towards Parallel Societies or a New Concept of Networking”, The Tunisian Journal of Communication Sciences, Tunisia. Double issue, 63/64, July 2014–June 2015.
· “Arab Satellite Channels in France: Study of the Reception of Arab Televisions in France as a Sample to Assess the Arab Media in the West within the Context of Globalization”, The Algerian Journal of Communication, 2014. 

Refereed Conference Papers

· “NTIC and Media Institutions/Media Professionals: How the Technology is Changing the Profession?” 2016 International Conference on Journalism, Advertising, and Media Studies (ICJAM), 20–22 April 2016, Taipei, Taiwan. 
· “Sentiment Analysis Approach as an Emerging Practice in Mass Communication”. Paper accepted for the international conference, “Social Media: Reality and Prospects”, 25–26 March 2015, Bahrain.   
· “Managing Crisis through Social Media: Toward Resetting New Professional Standards and Priorities in Dealing with PR Crisis”, presented to the colloquium dedicated for PR development and changes within the NTIC era, organized by Mass Communication Dept. at Qatar University, 2015.  
· “Planning and Implementing Media campaigns on Special Needs”, presented during the “Best Bodies colloquium” organized by Mass Communication Dept. at Qatar University, 2014.

