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· Al Jazeera in the Gulf and in the World (edited). London: Palgrave Macmillan (in print, 2019).

Book Chapters

· “Al-Jazeera and Dr. Laura: Is a Global Islamic Reformist Media Ethics Theory Possible?” In R.S. Fortner and M. Fackler (Eds),The Handbook of Media and Mass Communication Theory. Boston: Wiley-Blackwell, 2014.
· “Dr. Laura and the ‘N-Word’: An Islamic Reformist Reading of US Talk-Show Culture”. In M. Land, B.W. Hornaday amd K. Fuse (Eds), Contemporary Media Ethics: A Practical Guide for Students, Scholars and Professionals. Spokane, WA: Marquette Books, 2014.
· “Profaning the Sacred: A Prophetic Critique of Consumerism in the Heart of the Muslim World”. In R. Woods and K. Healey (Eds), Prophetic Approaches to Popular Media: Critical Theory and Practical Application. Oxford, UK: Peter Lang (with Gussai Hamrour), 2013.
· “Communication Technologies in the Arsenal of Al Qaeda and Taliban: Why the West Is Not Winning the War on Terror”. In R. S. Fortner and P. Mark Fackler (Eds), Handbook of Global Communication and Media Ethics. Boston: Blackwell (with Roshan Noorzai and Hala Guta), 2011.
· “Peace Communication in Sudan: Toward Infusing New Islamic Perspectives”. In M. Fackler and R. Fortner (Eds), Handbook of Global Communication and Ethics. Boston:  Blackwell (with Hala A. Guta), 2011.

Refereed Journal Articles 

· “In the Heart of the Storm: How Al Jazeera is Contributing to Changing the World and the Gulf,” International Journal of Crisis Communication, Vol. 2, No. 2, 2018
· “Islamic Universals and Implications for Global Communication Ethics”, Journal of International Communication, Vol. 23, No. 1, 2017.
· “Islamic Reform for Communicating Religious Freedom: A Necessity for a Peaceful World”, Journal of South Asian & Middle Eastern Studies, Vol. 39, No. 3, 2016.

